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Aparece entonces la
portada del libro y unas
flechas para avanzar
pagina por pagina y mirar
lo que contiene cada una
de ellas.

A continuacion se
muestran los datos de
publicacion, el indice y
otras paginas para que vea
y pueda realizar sus
propias busquedas.
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Business: A Definition

Business i the orgamized effort of individuals o produece and sell, for a profic, the
goads and services that satssly society’s needs. The general rerm busisross refers
all such effors within a socieny (as in *American business™ ). However, a birsiness is
a particular crganization, such as Kraft Foods, Inc., or Cracker Barrel Old Country
Stores, To be suceessful, @ business must perform three activinies, It must be orgga-
nized, it muose sansfy needs, and it muse garm a profit,

The Organized Effort of Individuals

For a busines o be onganszed, 1t muse combme four kinds of resources: manenal,
hurman, financial, and informational, Material resoorces include the raw marerials
used in manufacturing processes as well as buildings and machinery. For example,
Sara Lec Corporation nceds flous, sugan, butter, eges, and othier raw marerials o
prosduce the food produces it sells worldwide, In addinion, this [llinos-based company
needs human, financial, and informational resources. Hiemeare resowrces are the people
who furnish their libor 1o the busingss in retuen for wages. The fimancial resource
is the moey required w pay unp]m'ﬂ:s. purchase materials, and genezally keep the
bassiness operating. fnformarion is the resource thar tells the managers of the business
haw effectively the other three resources are being combined and wsed (see Figure 1.2),

Today, businesses are wsoally organized as one of three specitic types,
Manufacturing businesses process various materials into angible goods, such
as delivery trucks, rowels, or compurers. Intel, for example, produces compurter
chips that, in turn, are sold to companics thar manufacture compurers. Servce
trusinesses produce services, such as haireuts, legal advice, or mx preparacion,
Some fems called marketing miermedicrios buy produces from menufacturess
and then resell them. Sany Corporation is a manufacturer thar produces sreren
equipment, among other things, These produces may be sold to'a marketing inter-
mediary such as Best Buy, which then resclls the manufactured goods to consum-
ers in their recail stores,

Satisfying Needs

. = The ulomare objecive of cvery firm must be o sanisfy the needs of its custom-
eisbnans. the ongaized afform af 4
il terprdca and sel, for ers: People generally do not buy goods and scrvices simply to own them; they buy
a prof4, the products and serces products and services o satisty particolar needs. Some of ws may feel thae the need
that satisfy society’s needs for rransporeation is hest satisfied by an aieconditioned BMW with stereo compac-
disc player, automaric transmission, power seats and
windows, and remote-control side mirrors, Others may
helieve thar a Chevroler Aveo wath a srick shift will do
just fine, Both products are available 1o these who want
them, along with a wide varicry of other produces thar
sanisfy the need for rransportation,

When firms lose sight of their costomers” needs,
they are likely o fnd the going rough. However, when
businesses understand their customess” needs and work
o satisfy those needs, they are usnally successful. Back
in 1962, Sam Walton opened his first discount store
in Rogers, Arkansas, Although the original store was
guite diffesene from ehe Walmare Superstores you see
wday, the basic ideas of providing customer service
and offering goods thar satisficd necds at low prices are
part of the rea why this firm has grown to become
anganiized, imagine what weuld happen s ahis csnstetiar s the largest retailer in the world, Alrh.nut;lu Walmart
¥ thix consaruction business weresft argantzed: To be sucoesdiul, has over 3400 rerail srores in the U_rulrd Seares and
Fhis Ehinhei praisk s imimecel il haaain ndraciol ook fkrmmatin: 14 arher countries, this highly successtul discounr-store
WU 10 o S & new alfice Buikding AFEENIFAEen Continues w open new stures to meet the
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Algo similar se puede realizar desde el sitio www.books.google.com.ar pero
simplemente debera colocar los terminos clave en el sector de busqueda y ver
que libros estan disponibles para mirar cierta cantidad de paginas online.




